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Carbon Labelling Consumer Survey

1. Introduction

As part of the EU Carbon Labelling Project, and in line with the UK government Renewable
Transport Fuel Obligation (RTFO) and the EU Renewable Energy Directive (RED), the
HGCA tasked The Oxford Partnership to conduct research into UK consumer behaviour and
attitudes towards environmental issues and specifically their perception and knowledge of
biofuels, their attitudes toward a CO, label, and their likely future actions in relation to biofuel.

The research was carried out in the UK during February and March 2008 (prior to the
introduction of the RTFO on April 15" 2008).

2. Research objectives

The main objective was to assess the impact of CO./efficiency labels on increasing
awareness and interest in the use of biodiesel and/or efficiency improvements for lubricants
and fuels.

The specific tasks involved with delivering against these objectives were as follows:

e An informal customer survey (qualitative research) to determine the effect of CO,
labels on purchasing decisions of fuel and lubricant products. The results from this
survey to be used to define the scope, protocols and design for the quantitative phase

e This research will identify the information and government or industry endorsement
needed to make consumers believe that the fuel products are both beneficial and
safe for their vehicle

e The information delivered from this research will be used to assess the effectiveness

of carbon labelling programmes and to define how the programmes can be modified
to improve consumer interest

3. Methodology
The research methodology involved a two phase approach:

e Phase One: Focus groups to reveal the key issues and attitudes of consumers
surrounding biofuels

e Phase Two: Quantitative research, in the form of an omnibus survey, to establish
robust data on certain key issues surrounding biofuels

All research was conducted according to the codes of conduct laid down by the Market
Research Society and the Association for Qualitative Research.
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3.1. Phase One — Qualitative Research

Focus groups were conducted to reveal the key issues and attitudes of consumers on
environmental issues in general and specifically on biofuels and efficiency labels.

Eight focus groups were held (4x2) in Newcastle, Birmingham, Watford and Bristol, with the
group make up covering age — younger versus older, gender, and attitude to energy saving —
early adopter versus laggard.

Overall Conclusions

(o)

There is an inherent scepticism regarding media reports about environmental issues
and indeed the seriousness of the global position. Younger respondents in the main
believing the problem will not become acute for several generations, if at all.

There was no evidence that the recent spate of negative publicity on biofuel has had
any resonance with consumers. Perhaps it would have, had respondents realised
how imminent the introduction of biofuels were at the pump (RTFO).

There is a tendency for some consumers to believe that the comparatively little they
can achieve environmentally as individuals, is pointless when countries such as the
USA will not commit to Kyoto.

Consumers want to help the environment but often feel that it is not made easy
enough for them. They ideally want help both in terms of greater commitment from
government and their local council, who many believe are just not serious enough
about it. They also feel there should be financial incentives for being ‘green’.

There is perhaps too much stick and not enough carrot. This is particularly felt to be
true in London with the congestion and now emission charges.

There seems to be a pool of ignorance into which all environmental and ethical issues
get sucked, all hard if not impossible to solve. This can foster the feeling it is
‘someone else’s problem’. Logically it should be government, as it is accountable and
should be responsible, but it has little trust among respondents to be totally impartial.

Overall, encouraging people to be environmentally responsible is a matter of winning
both hearts and minds — this research suggests there is still some way to go to
achieve this goal.

Current behaviour

(o)

(o)

There is a hierarchy of consumers’ environmental behaviour depending on their level
of commitment to the environmental cause — their ‘green mindset’

It starts with what they are coerced to do, such as recycling of household rubbish and
the associated fines for misuse; goes on to things that will save them money such as
low emission light bulbs and turning electrical appliances off and not to standby, and
finishes with things that take personal sacrifice like walking not driving, carbon
offsetting etc.




Carbon Labelling Consumer Survey

o

Although one would think the ‘leaders’ would be some way up this environmental
ladder with the ‘laggards’ still on the first few rungs, from this research the distance
between them is not substantial

Understanding the issues

(o)

When asked to define certain environmental terms such as sustainability, biodiversity,
carbon footprint, renewable energy etc. the younger respondents had the most
consistent understanding. Older male respondents were also knowledgeable but
older women, even if they were committed environmentalists, had a fairly poor
knowledge of the terms. There is only a thin veneer of knowledge

The carbon cycle is simply not understood by the majority. When it is understood it
tends to be amongst older males

There is some superficial knowledge of greenhouse gases, but little knowledge of
how they affect the planet

Awareness and knowledge of biofuels

(o)

There is a high awareness of the term biofuel but, apart from a knowledgeable few,
the majority know little beyond this

There is little to no connection between biofuels and the carbon cycle. Indeed most
were unaware of the carbon cycle

Only a few, usually male, respondents could claim any knowledge of the sources of
biofuel or how it was made

Very little is known about the different feedstocks for biofuels and therefore
respondents showed little perception of the deforestation or loss of wildlife issues

Not one respondent was aware of the Renewable Transport Fuel Obligation (RTFO)
and only one that there would be a blend of biofuel in petrol and diesel from April
2008

When informed of the RTFO, initial reactions from respondents were concern as to
what extent biofuel would affect their car, both in relation to performance and engine
damage. There was also an inherent belief that biofuels would cost more than fossil
fuel

Several groups queried why the government hadn’t made more of the introduction of
biofuels, seeing it as a good initiative

The food v fuel question causes confusion and there is no conclusion as to how this
would or could be resolved — it is felt to be a government problem

When discussed, the general feeling was that the industry should use British crops
where possible for biofuels. This would help British farmers and help to make Britain
more self sufficient for transport fuel

The more ethically minded respondents also saw a role for developing countries in
growing biofuel feedstock, providing it wasn’t harming their own environment
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Pricing and likely behaviour
o There were split feelings on cost, some believing that in general, biofuels should be
cheaper to produce and therefore cheaper at the pump, others taking the cynical view
that they would be more expensive
o There were quite strong views that the government takes too much in tax from fuel
and that with the 5% blend there was an opportunity to take less and pass that saving
on to the consumer
o Some of the more affluent consumers with greater environmental conviction, would
be prepared to pay a ‘few pence’ more for biofuel if there was a choice, particularly if
it was made from British crops
o However, crop provenance is irrelevant to what the majority are willing to pay
Spokespersons
o Respondents are very sceptical about organisations or individuals who might be the
best spokesperson or body for biofuel, believing they all have an axe to grind and are
consequently not objective.
o Government is considered appropriate because it is accountable, but is not trusted.
o Scientists are considered to be trustworthy but often derailed by conflicting research.
o NGO’s have their hearts in the right place but are too evangelical and one sided.

o People’s champions or media personalities are most believable and considered to be
the most objective.

Efficiency labels
o All respondents were aware of efficiency labels on white goods with most using them
as part of their decision making process after their prime driver of price. However the
labels need to be both simple and universal to be successful.

o It was commonly agreed that having efficiency labels was better than not having them
, but they have to cut through manufacturer’s hype and expose the true benefits

o Once explained, the idea of an efficiency label for biofuel was seen as helpful so long
as it explained the benefits over fossil fuels, in a clear, concise and simple to
understand way. However, the label was only useful where there is a choice, if no
choice exists then the need for a label disappears.

The CO2 Star logo (Figure 1):
o Majority of consumers were indifferent to the label design

o The drop reminded all groups of the British Gas flame logo, which did not have a
positive association (comment would only be understood by UK consumers)

o Colours were perceived as OK
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o Putting ‘CO2’ in the name was felt by some to be wrong, drawing attention to the
wrong thing

o The drop could possibly become a CO2 friendly icon — like the kitemark symbol for
quality and integrity

o The possibility of ‘add-ons’ to the logo was raised, for example: % carbon reduction,
sustainability criteria, quality aspects (ISO, DIN), % efficiency improvements, source /
origin, web-site for further information. However, apart from specific items, the
overwhelming request is for simple to understand, tangible comparisons.

o The possibility of developing the logo into a general quality marque for CO2 efficient
products was also raised by respondents.

o Efficiency labels on other, transport-related items was thought to be a good idea,
provided they were items where choice was a key market factor, such as cars and
tyres.

o The information on the labels must be simple to understand and preferably with
tangible comparisons

o The response from consumers was to keep the message simple. Thus the most

meaningful element of current efficiency labels was seen as the easy to read A to G
ratings, the rest being too small to read or too technical to follow.

co,star

care for climate!

Figure 1: CO;Star logo developed for the Carbon Labelling project

Discussions identified four requirements to make a successful label:
o Eye catching — well designed and distinctive
o Simple — lodging in peoples minds quickly
o Relevant — improves the likelihood of changing behaviour

o Meaningful — information | can remember and justify
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3.2. Phase Two — Quantitative Research

e Quantitative research, in the form of an omnibus survey, was conducted to obtain robust
data on key issues concerning biofuels

e 586 car drivers were questioned

e The sample profile of participants in terms of gender, age, social grade and geographical
area is shown in Figure 2

Overall

o Protecting the environment is important to all groups (88% agreeing) but is more
important to females, older age groups and those in the higher social grades

o The most important influencing factors when buying fuel for cars is that it is safe for
the car, followed by its efficiency or mpg; the fact that it is environmentally friendly
and finally the car’s performance

Biofuels

o Overall awareness of biofuels is high at 84%, but decreases down through the social
grades — 87% for AB’s and 76% for DE’s (see Figure 3)

o The most influential factors in buying biofuel are that it's safe for your car followed by
the fact that it's better for the environment; it is sustainable; it's a secure fuel supply; it
helps UK farmers; it improves your car’s performance; it helps third world farmers and
finally that it uses set-aside land (see Figure 4)

o Of these factors, the one that has least discrepancy across the groupings is
‘better for the environment’, followed by ‘safe for cars’, and the one that splits
opinion most is ‘helps third world farmers’, closely followed by ‘uses set-aside
land’ and ‘improves car performance’

o The over 65’s are the least likely age group to be influenced
o The DE social group is the group least likely to be influenced

o 35% of respondents would only be willing to pay the same for biofuel as they pay now
for petrol. 31% would only pay less and 21% more (see Figure 5). Within the age
groups, the youngest age group are willing to pay the most, and within the social
grades the ABC1’s are more likely to pay the most

o The majority of people (72%) do not have any concerns with biofuel. Amongst those
that do, more likely to be older, in the higher social groups and in the south, the main
concern is that the feedstock for biofuels could take land otherwise used for growing
crops for food (Figure 6)

o Older age groups and those in the higher social grades are more likely to have seen
or heard something about biofuel in the media — 66% for the over 65’s v 29% for 17 to
24 year olds. In the main the coverage is seen as positive (44%) or neutral (37%)
with the youngest age group seeing it as particularly positive
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o

The most trusted organisation or people to offer impartial advice on biofuel would be
an independent consumer organisation (31%) followed by an environmental
organisation (17%). The least trusted is the EU (2%), followed by fuel companies
(7%) (Figure 7).

Overall, industry (38%) is seen as the most responsible sector for causing pollution,
followed by road transport (29%), but for the youngest age group it is road transport
(37%) that is seen as the worst polluting sector.

Among the statements shown, the strongest agreement was for biofuel sourced in
this country thus helping British farmers (81% agreement).

Observations

(o)

The results show quite a split of opinion between groups. In general, males, the
younger age groups and the lower social grades are the most indifferent to the issues
and probably most disconnected, with their opposites - females, older groups and the
higher social grades - the most concerned

This suggests that a different language and a different approach is needed when
talking to different consumer groups

gender age
17.24
B3+ 7%
0% 2534
14%
female | [
male
4ar% | oa% 55.64|
/ W%\ 5-44
~ 23%
45.54
Base-586 19%
social grade area

DE AB

22%
25 5;/ \

/

3% 30%

Figure 2: Sample profile — car owners
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Q —Have you ever heard of hicfuels?

Bno
Byes

& G OFPLTE PO S

Figure 3: Awareness of biofuels

Q —How likely are these factorsteinfluence yourdecisionto buy biofuel for your car?

Average
Wherey licely=+2 125 20 120 nE 0 0ET a5 130 097
and not at all lkely

B Not at all hkely
O Not v. likely

O Neither

0Q likely

BV, likely

Figure 4: biofuel purchasing influences

Q — If alitre ofunleadedpetrol for your car cost£1.05, whatwouldyou be preparedto pay for a litre of biofuel?

Dontknow [ 112%
126pplus [ 4%
1M5p-125p [ 7%
106p-114p [ ]9%

105p - same |35%
@sp-104p [ ]10%
85p-24p 7:| 4% Average — 100p
75p-84p 7% lessthanunleaded —-31%
- same as unleaded -35%
Up to 75p 8% morethanunleaded -21%

Figure 5: Amount prepared to pay for biofuel
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Q —What conceins do youhave? Base— Those with conceins

Taking land from food 124%
Destroying forests 114%
Bad for cars 114%

Nct goed ferenvironment [ 111%
Toocexpensive [ 110%
Increase foodprice | 8%
More inffoneeded [ 9%
Destroying wildlife | 5%
Unsustainable [ 14%
Insufficient land [ 14%
Taking toomuch land [ 14%

Figure 6: Concerns about biofuel

Q —Which of the following organisationswould you trustthe mostto give youimpartial advice on biofuel?

Independent consumer
organisation

Ermvironmental organisation
Academic institution
Pecples champion
Government

Fuel companies

EU

Figure 7: organisation or person most trusted

|31%

|17%
A%
L Jew
%

— e

[ ]2%

11
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4. Conclusion
General Environmental Issues

Because in today’s world it is possible to know and care about almost everything, consumers
are caring less about almost anything that is beyond their household, friends and family, the
so-called “my world”. This attitude seems to be reinforced by the research results from this
project and suggests that, even more than ever, it is the hearts and minds of individuals that
must be won over, to marshal support and motivate changes in behaviour.

Environmental issues are complex and difficult to understand and a pool of ignorance
develops leading to consumer feelings that the problems are hard, if not impossible to solve.
This tends to result in the feeling that it is “someone else’s problem”. Logically it should be
governments leading the debate but it has little trust amongst respondents. To achieve
maximum impact the most believable information or advice should come from an
independent consumer organisation or respected individual.

In terms of how environmental issues affect individual behaviour and lifestyle, people will
only change their way of life so much, before they question the need, because mostly they
are self-centred. Personal cost is a major consideration for most people. Those with strong
convictions, although in the minority, are willing to pay more, whilst those with lesser
convictions are not.

Consumers in general question how seriously people are taking environmental issues.
Government, local government, workplace, media and peer pressure all put pressure on
individual behaviour. However, there is a feeling that if the issues were that serious, then why
aren’t the US and China putting more effort into solving the problems. There is a general
feeling that more pressure should be put on consumers and more legislation introduced to
change behaviour. Consumers also want to know what the consequences of doing nothing
are and whether they as individuals can make a difference or whether they are wasting their
time and effort.

Biofuels

It is evident that biofuels is not top of the environmental worry list of consumers. Their main
concerns lie elsewhere e.g. increasingly extreme weather conditions, recycling, energy
conservation, and pollution. Overall there seems to be a disconnect between biofuels and
environmental issues, caused to a large degree by a lack of understanding.

There was virtually a complete lack of awareness of the introduction of biofuels at the pumps
in April 2008. This led to a feeling of suspicion among many consumers as to why they have
not heard of biofuels and the introduction of the RTFO before. They also questioned why the
blend of biofuel was not greater if they are so good. Probably more importantly was the
negative uncertainty surrounding biofuels. Thus would it cause damage to the car or reduce
engine performance coupled with an anticipated cost increase.

Sustainability or the food versus fuel debate had not been considered by the majority, but
when it was discussed it was thought to be a complex area and one that government should
resolve. Ultimately however consumers saw only one winner, namely food. The majority of
consumers would prefer the biofuels to be sourced within the UK (providing it did not impact

12
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on food production), to help UK farmers and to help secure the fuel supply. However the
majority were not willing to pay a premium for biofuel no matter what the provenance.

Overall beneath a thin veneer of superficial understanding lies a high degree of ignorance of
the key issues. In order to connect with the public there needs to be a widespread
communications strategy, involving all of the marketing mix, with different messages targeted
at different segments of society.

Efficiency Labels

In general, efficiency labels were considered to be a useful aid to the purchasing decision,
but only where there is a choice. Where there is a choice such as white goods, houses and
potentially other items specifically cars and tyres, then efficiency labels are considered to be
a useful, unbiased purchasing aid. If there is no choice of products e.g. mandatory inclusion
of biofuel in road transport fuel, then the need for a label is secondary and only serves to
provide a warm feeling or self justification for purchase. Consumers identified four key factors
necessary to make a successful logo: eye-catching, simple, relevant and meaningful. The
CO,Star logo did not perform well against these criteria.

13
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Annex 1: HGCA - CO; efficiency labels — discussion guide

the oxford partne'shi&__"

HGCA - CO2 efficiency labels = discussion guide

Intraduction

Aim and purpose of the group
Durafion & Timings
Moederator’s role

Their role = speak out = as honest and objective as possible = no

disclosure of informafion
Using recorder

Only speak one at o time

Warm up = 5 mins

o We see, read and hear a lot about the state of cur
environment and the need to each do our bit for it, but just

how bad do you think it is? How imminent is the problem?

Current household behaviour — 10 mins

o How energy conscious would you say your household is on a

scale of 1 to &2
o What do you think this figure will be in say 5 years time?
o What will have changed?

o What do you do currently de, if at all, to help lessen your

family's impact on the environment?

o Recycling, composting, walking or cycling instead of
the car, low emission car, low energy light bulbs,

turning the central heating down, etc.

14



Carbon Labelling

Consumer Survey

the axford partne'shiE____r’__

Understanding of the terminology — 10 mins
SHOWCARD 1 - List of terms

o | am going to show you some words and want you to tell me

your understanding of each of them?
o Sustainability
o Renewable energy
o Biofusl
o Carbon footprint

o Carbon offset

White goods efficiency labels — 5 mins
SHOWCARD 2 — White goods label example
o Have you seen these
o What are they?
o What are they showing?
o Do you think they are useful?
o Do you take notice and act on them?

o How much do they drive purchase?

Awareness of biofuels -10 mins
o Initial thoughts on biofuels?
o What's good and what's bad?

o How would you think bicfuels perform when compared with

existing fuels2

< Do you think they are any better or worse for your car than

existing fuels?

Establish who is aware of the governments Renewable

Transport Fuel Obligation (RTFO)

Explain biofuels and explain the government's commitment to
having 5% biofuels in petrol and diesel by 2010

15
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the axford partne'shi%

Knowledge of biofuels — 10 mins
< How are biofuels produced?

o Do you think they are more or less green than conventional
fuels?

o Do you think that certain biofuels are more or less green

than others?
o How do fuels create CO27
o Do biofuels create CO22
o More or less than conventional fuel?
o How would you find out about CO2 currently?

o Do you care?

CO2/efficiency lubel — 20 mins

o In much the same way that white goods have introduced an
energy efficiency label on machines what do you think

about having one for biofuels?
o How useful would you find it2
< s it a ‘must have' or a nice to have?

o What infermation would you like to see on such a label?

unprompted
o Where should the labels be placed?

o Who do you think should be the organization behind the
labels = who should implement the CO2 labels?

o Government, fuel companies, academic institution,
environmental organisation, independent

organisation

SHOWCARD 3 - CO2 star label
< Opinions?

o Score out of six

o Likes and dislikes?

o What if any further information would be useful to have on

the label? unprompted

16
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the oxford partne'shiE—_‘g

@ Should conventional fuels have CO2 labels?

SHOWCARD 4 - List of possible add ons

o Looking at the list which if any of the following things would

also be useful to show?

o Why?

Likely behaviour = 10 mins

o Deoes it matter about the source of the biofuel — corn, il

seed rape, wheat, sugar beet, sugar cane, palm oil etc?
o How would this affect buying behaviour?
o Does it matter which country the biofuel originates from?
o How would this affect buying behaviour?
o s it better or worse if it comes from the UK?

o Why?

CO2/efficiency label on other transport — 5 mins

o How do you feel about the concept of having
CO2 /efficiency labelling on other transport products — for

example:-

o Tyres
o Lubricants
o Cars
o Flights
o Train journeys
o Bus/coach trips

@ Put list in pricrity order of importance

o Do you think they would have any impact on peoples

behaviour?

o How?

Thanks and close
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the oxford partnership _#

SHOWCARD 1

Sustainability
Renewable energy
Biofuel

Carbon footprint

Carbon offset

SHOWCARD 2

Visual of a white goods efficiency label

SHOWCARD 3

Visual of CO2 star label

SHOWCARD 4

Possible add ons:-

% of carben reduction
Sustainability aspects
Quuality aspects = 15O, DIN
%% efficiency improvements
Source /origin

Website for further information

18
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Annex 2: Presentation “Biofuels research results: thoughts and observations
from the two phases of research”

biofuels research resulis

thoughts and observations from the two phases of research

March 2008

Contents

v Introduction and background 3
o Cwverall ervironmental issues 4
o Biofuals 12
o Efficiency labels 18

tha coefard pestnership:
Siskwss revearch — shougits erd chasrvatiors — marh 168 ety
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Introduction and background

The Criford Partnership was commissionsd by the HGCA to conduct ressanch into consumear's
perceptions and knowledge of bicfusks, their attitudes toward a CO2 label, and thei likely future
actions in relation to biofus|

The ressar:h methodology involved a two phase approach:-
o Focus groups to reveal the key issuss and atfitudes of consumsrs surounding biofusls

o Quantitative research, inthe form of an omnibus survey, to establish robust data on certain
key issuss surrounding biofusls

Eight focus groups wete conducted (4x2) in Mewcastls, Birmingham, Watford and Bristol, with the
group make up covering age — younger v older, gender, and attiiude 1o energy saving — early
adopter v laggard

The amnibus survey covered 586 adult car drivers

All research was conducted according to the codes of conduct laid down by the Markst Reesarch
Society and the Association for Cualitative Ressarch

This document provides some overall thoughts and conclusions drawn from the ressarch as a
whale

Bibes's rmsarch — thowghis ord chasmatars — manh §

Chan 3

e cafard rmnsrsnw

What does it all mean

Bisbasis rmvearch - thougirl ord chasratiare - marh

Chart &

e coefard mﬂnsrshM

20
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Ehari &

Ma, mea, me

From numerous research projects conducted over the
last six months or so, including this one. we have noticed
arecurring theme. We call it Me-Business

Its origin appears to be driven by the fact that because
loday it is possible to know and care aboul almost
everything, people are caring less about almost anything
that is beyond their household, friends and family — my
world; me

This atfitude seems lo be reinforced By the research
resufts from this project and suggests thal, even more
than ever, it is the hearts and minds of individuals that
must be won over, to marshal support and mofivate
changes in behaviour

tha cofiord paﬂnsrshlpﬂ
Blubas's rmearch - thomgitin ord ebnarvatiaes - march 1968 —roaimenny

Chari &

Pool of ignorance needs a beacon of light!

Add to this self cenfred atlifude the fact that the issues
invalved are complex and dificult fo understand and a
pool of ignorance is developed intc which alf
environmental and ethical issues gel sucked — afl big
issues, all big problems and afl hard if not impossible fo
sofve. This can lead to the feeling that it is someone
else’'s problem and not mine. Logically it should be
government leading the debate as it is accountable and
shouwld be responsible — but it has Fitfe trust among these
respondents fo be fofally impartial

To achieve maximum impact the most belevable
information or advice showd come from an independent
consumer organisation or respected individual

i coeford pertnership
aixkeus rmsarch — thowghin erd chasrvatiars — marth 7368 L
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Ehari ¥

Five key issues

There are five key issues that people consider efther

consciously or subconsdously based around a seff-
centred interast:-

How strongly do [ feel about it?

How will it affect me and my (festyle?
3. Wil it cost me anything?

How serious are people laking it?

What are the conseguences of me doing nothing?

v coefard mﬂnsmhM
Biarhusla ruvenrch — thowgiis srd cbaarvefars — marth 1968 e

Chart &

1 — How strongly do | feel about it?

Likelthood of action is conditioned by position on the segmentation model
— the aim is foo move people to the right

anlockers corvenianthy positive pringipled vocal
conscious choosers plonears activists

Charye car
= Hieliiise oy

tha ciefard pestnarship
2 rmmarch — theughin erd chagrabiars — manh T30 B
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=

2 — How will it affect me and my lifestyle?

People will only change their way of life so much, before they question the
need — piimarily, most people are self-centred

What am | expecfed fo do?

Am [ being asked or fold fo fake acfion?
How much time will it take?

Wil it curtal mine or my family’s lifestyle?

i coefard pﬂ‘rnsrshM
Biwhwals rovwarch — thowgitis ord cbasrvatiars — marh D364

3 —Will it cost me anything?

Personal cost is a major consideration for people — those with strong
convictions, afthough in the minarity, are willing to pay more and those
with lesser convictions are nof willing to pay more

Wil it cost me money ?
How much?

is their any financial incentive for me changing my
behaviour?

Is their a financial penalty for non action?

e Ceford pertnership
Birhsaln rmnnrch — shoughie erd ebaarvatiare - march TA6E i
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4 — How serious are people taking it?

Government, loca government, workplace, media and peer pressure all
put pressure on individual behaviour

What are my friends and neighbouwrs doing?

If the issue was that serious then why aren't China, the
US and our government and councils putting much more
effort info it!

If it was crucial there would be more pressure on us
and more legislation to change behaviour

tha cisfiord WHEMM
Birhsals rmnarch - thougals erd ebaarsatiars - march P08 Fuinelsd Bantirnd

Chart 11

5—What are the conseqguences of me doing nothing?

Will what | do really have an effect on the issue or am | wasting my time?

I understand there are big environmental issues fo
resolve, and | will help, but:-

it can't be too painful personally
it wouwld help if | was incentivised

Can | actually make a difference when the lkes of
China and the US arent exactly rushing to do anything

tha cford peatnsrahip
Birhsals roarch - shougals erd ebaarvatiarr - march T2 Fuinelsd Bantirnd

Chart 13
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What does it all mean

e coefard rﬁrnsrshw
Biabesls rmsarch - thowghis ord ckasrvatisrs — marh T368 o

Chart |3

Bicfuel is not top of peoples worry list

Peoples main environmental and ethical concerns lie elsewhere:-

In the increasingly fluctuating weather and
Issues that consequent issuss — draught, flood efc

Laplsita in recycling and energy conservation
tham k
In animal welfare
In the destruction of habitals
fesues that In the poilution of eosans
"ﬂ”“;ﬁ"“mr in the depletion of spedies
sm In the pollution caused by China and the US —

and their reluctance fo grapple with it

There seems a disconnect between biofuels and the envirenmental
Issues, caused largely by a lack of a frue understanding of the issues

tha pafard partnarship
siabusls rmvsare - thowghie erd ebaarvafiars — marth 7468 o

Chart |4

25



Carbon Labelling

Consumer Survey

Chart 15

Intraduction of biofuels

There is virfually a complete lack of awarensass of the introduction of
blended fuel at the pumps from April. This fosters a feeling of
suspicion amongst many

If biofuels were that good for the ervironment and that
important then:-

1. Why haven't they told us about the RTFO and the
introduction of Biofuel in April?

Z. Why isn't the Blend of biofuel greater?

But more importantly:-

1. Will it damage my car in any way 7

2 How will it affect performance 7 v The ‘me’ dimension
2. If's bound fo cost me more!

tha ofiord r;sl‘fnsrsh%
Biukess rmwardh — thowgitls s chasrvatiars - manh 1968 Puisgent Pt

Chart 14

The wider debate

Sustainability or the food v fuel issue has not been considered by the
majority, but when thought through it is viewed as a complex debate for
government to sort the way forward. However, there is uftimately only
considered fo be one winner - food

The majority would prefer biofuel :-

1. To be sourcedin this country where possible,
provicing it doesn’t effect our abiity fo produce the food
we need

2 To help British farmers in preference fo those of other
countries

2. To help secure the fuel supply

However, the majority will not pay a premium for biofuel,
no matter what the provenance

tha coefiord peatnsrahip
Bisreala rmuarch — thowghls ord cbavrvatiars — marh PIGE Pulroes Pk
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Chart 17

The connection needs to be made

Beneath a thin veneer of superficial understanding lies a large scale
ignorance of the Key issues

To truly connect there needs fo be:-
A widespread communications strategy
Involving all elements of the markefing mix

With different messages targeted at different
segments of sociefy

Hearts and minds need fo be won fo
mobilise potential behaviour
and maximise national effect

e poefiang rmnsrsnM
Blarkwaly rmiarch — thowghtis orad chaarvatiars — march 1908 -

Chart 18

What does it all mean

i coeford peetnerahip
biwteals rmnarch — thowghtls o chasrvatiars — marth 1908 B
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A useful purchasing aid

Overall, efficiency fabels are considered fo be a usefl aid fo the
purchasing decision — BUT ONLY WHERE THERE |5 A CHOICE

Where there is a choice such as white goods, houses
and potentially other items specifically cars and fyres,
then efficiency labels are considered to be a useful,
unbiased purchasing aid

If there Is no choice of products then the need for a label
is secondary and only serves to provide a warm feeling
or self justification for purchase

tha ofiord mﬂnsn;nM
airkusls revenrch — thowghie ord ehasrvatiare — march 7468 e

Chart 1%

Keep it simple

The most useful element of current efficiency labels is the easy fo see
rating A to G, the rest tends to be too small or foo technical

The four success factors are to make them:-
1. Eye catching — well designed and disinciive
2. Simple —lodging in peoples minds quickly

3. Relevamt — improves fthe fkefhood of changing
behaviour

4. Meaningful — information | can remember and justify

The exisiing COZ star label performs poorly
against all of these criteria

th cofiord pesrtnerahip
aixbesls rmuarch — thowghris ord chosrvatiars — march 1E8 Sl I

Chart 20
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Annex 3: Presentation “Biofuels research results: phase one — qualitative

research”

biofuels research results

phase one — gualitative researc

March 2008

Contents

Introcuction and background
o Executive summary
v General erwironmental views
v Cumrent household behaviour
+ Undarstanding the issues
o Understanding of bicfuels
 Efficiency labels
v Appendx one — sagmentation profile

Birieela parearch st - manh D8

"
19
25
36
46
59

Ehari T

tha oford m-rtnmnM
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Chart X

Introduction and background

The Crdord Parinership was commissionsd by the HG0A to conduct ressarch into consumser's
percaptions and knowledge of bicfusls, their attitudss toward a GO2 label, and thei likely futurs

actions in relation to bicfusl

The reszarch methodology irvolred a two phase approach:-
Focus groups to reveal the key issuss and atitudes of consumesrs surmounding biofusls

CQuuantitative research, inthe form of an omnbus sureesy, 1o establish robust data on certain
key issues surrounding bicfuels

Eight focus groups were conducted (4=2) in Mewcastle, Birmingham, Watfard and Bristol, with the
group make up covering age — youngsr v okder, gender, and attitude to ensrgy seving — sarly
adopter v laggard (see next page)

The amnibus survey covered 588 adull car drivers

All research was conducted according to the codes of conduct laid down by the Markst Ressanch
Scciety and the Asscciation for Cualitative Ressarch

This document provides the full findings from phase one, the qualitative ressarch

0 Coefird nmnsrshM

Ethical consumers — a segmentation (ses appandt: ans for mors segmantation datal)

onlkokers conveniently positive principled vocal
conscious choosers plenears activists
.d-‘_'-_
" an i
% 5% 4% A%
Only madarabaty Aware of and Highiy awars of Wary commited Concernad,
concermad about | faity concermead I53ues — —wil go ona awars ard
arimnmental about concermed and =kp further by acthee —wil
IssLEs - ma emvionmanial ity abaut Installing wacalise thair
particular dasia IEsUes — make lifestyla — wanl alternative discanient win
10 1ve atnkaly eagy changas | 1 Ive athically Energy ard BrTyiring
of fo change 1Rl lifasiyle calzulating ther ungdhica or
camon feotprrt enviranmenially
uninendy

EOLRTE - hasdatf walon

dwsls rmsarch rmwliz — marth 103

Ehari &

the cofiard wnsrshM
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Ehari &

tha cieford pertnership
amarch ransdis — march 703 ;

Chaort &

Executive summary

Cwvarall

Thera is an inharent scepticiam regandhg midia report=s about arronmental i2sues and indsed he seriousnsss
ol the gbtﬂ poaion. YDIJI'QET respardents in tha rnalnl:-eile'drg tha pratlem will nol bacoms acule far sevaral
gereratians, If at &l

Therawas no evidence thal he recanl spate af I'IE'QE."'-'B I:l.ltﬂlm'_" o bloluel has hed Ay resanance with
conaumars. Perhaps [Iwauld haws, hed respondents realssd now imminent b intreduction s at the pumg

Thera I8 & kendency for some consumears ko belevs hal the comparalivaly e they can achiess environmerizlly
2z indviduals, Is poinl=ss when counlnes such as Ihe USA will nod commil b By olo

China and the USA are often cted a3 the worst pollulers

Corsumars wanl o haip he arironment tul oflen fasl thatl ilis not made @asy anough for tham. They ideally
wanl help bath In fermes of greater commimeant from government and their council, who many believe are just nol
serious enough about . They also feel there shouid be fnancial Incenthes for being ‘gresn’

Thara I8 parhaps txo much elick and nol encugh carrel. This (2 particulary it 1 be Tus In London with the
conpgeslion and now emission charges

Thara seame lobe 3 podlof igrerance Inkowhich all errdronmeantal and athical Esues gel suckad —all Dig IssLes,
all g probiema and all hand if not Impessble o solva. This can fosler e ledling hatl il s someons else's
profbikm and not mine. Legically itsnoud b= governmenl 83 It IS accountanes and should be rasponsible — out il
has libe st among hese reepondents 1o 0e oaly Impariial

Cweral, encouraging people bo be environmanially raspansible s a matier of winning bath hearts and minds — this
ragearch sugpests there i st soms way 1o go 1o achisve 1his goal

e coeford pestnership
misrbusls rovsarch revelis - manh T4 -
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Executive summary continued

Current behaviour

Thara s a HETBIEJ'I:" af corsumars’ anvironmental behesiour l.‘ﬂl:ﬁﬂﬂl'g an thelr lewal af commitment o the

e ienmeanial Cause — I ‘resn mirdsel’

It slarts with whal they ars coarced o even forced b o, such as tha recyading of household rubbish and the
assaciabed Ines bor I'I'IS-LIHE";QWE- on 't he "'ll'gﬂ hat ﬂ'ﬂj“l’l’“ E5a Money an auch as low amission |u|‘l’| bulbs
and urming eleciical appilancas off and nof ta standby, and Anishas wilh thoss things that lake personal sacriica
lika walkirg rol ditving, carban chisating schemas, ah:

Although one would think e leadars’ wouk be some way up this emironmental |adder with hie 1aggards’ shillan
trea Aret few rungs, from this resaarch the dslancs takwaen them I= nol subsiantial

Understanding the lssues

‘When askad 1o delne carlain ansronmental temes such &3 suslainabilly, biodreersity, cambon fodtprnl, rensw abks
enengy atc. the youngar repandenis had ihe masl conslstant understandng. Clder malke rRepondents were also
krowladgaable but older women, @ven If they wara commilbed emvironmentalsts, had a fairly poor knowladge of
them. Thare s oniy a thin venesr of knowledoe

Tha carbon cycla I8 Simply nol undersiood by tha majerity. When It is underatood It tends 1o ba amongst oldar
maks

Awareness and knowledge of blofuels

Raepandents’ knowladge of blofusls | scant, he most comman raactionis that it is somathing o do with using
chip fal b povwar your carl

Cnily 2 few, usually male, raspondanis could dam any knowkedge of 1he scurcas of bioluel or how Hwas mada

e coeford pesstnsrehip
il rmmarch rasits — march 1084

Charit F

Executive summary continued

Mot one respoanden was awvare of ihe Renewable Transporl Fusl Coligation (RTFO) and only one 1hal thers would
b= @ Blend of biofual In pefroland dassl fremApri

‘When haaring aboul tha ATFC commitmeant one of 1he first reactions from respondants |5 how will it affact helr
cars —wil It mess up their angine, wil It affact parformancs ate. Also, wil Ibcost mare?

Sevaral groups queried why he govemment hadrit made mome of e inimoucton, sesing | 82 3 good Inbiatie
Thara s Iitie 1o no connaction with ha biofusl cycle and he carban cyds

Very Itk |s known about the diflerant feadstocks far bictusks and Hheretare respondents showed [ibe perception
ol the defarastatian or kes of wikllik Issuas

The food w fusl quesion causes comusion and thare 1S o conduElon &3 o how his would or could b2 rescivad —
Iti= it o ba & govarmment problem

‘When dzoussad, the ganaral fasling s hat the noustry should use Bidsh crops where pessibla for bicluels. This
Is bom cut of two balals —

= It helps Eritish farmers
= Ithelps make Brilain more self suficent and less depandenl on olhars — as with ol and gas
Buil for many he guesion remains — Do wa have tha land?

Tre mare atrically mingsd rasponcdents s 83w 8 rok 1r devaloping Couniras ingrowing Dionue| feedsiosk
prosiding ITwasn't harming ther own enmvironmeani

Pricing and likaly be haviour

Theara ware spiil fealings on cost, some belleving that in ganaral, biofusts should be cheapsr 1o produce and
tharetore cheaper &l the pump, others faking 1he oyrical view that 11 B bound 1 ba mora expenshe

i coeford pestnsrehip
Swrheeds rmearch rarelin - march 043 s b

Chari &
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Executive summary continued

Tharaware quita slrong views thal the govamment takas tao much In e from Tusl end thal wilth the £% blend
Ihare was an opporunily 1o 1ake kees and pass hat saving on o 1he consumer

2ome of tha more arffiuentwilh graaker errdironmanial comelchion, would be praparad o pay a ‘few pence’ mare for
BioIue (1 hara was a chiolce, parlicularty I iwas made rom Briish oope

HIw el Crop D0 Enance saems b e imakdy ant 1 what ihe maponty of consumars are willing o pay

Efflclency labsl

When explaired, an aficency label waa1mug1t1o b helpful If It explaned ha main benetis ower fossll ol ina
simple 1 UNCRrsiand way — possibly numen

Hawawer, e (abel was Telt 1o be redundant t}' I'I'IE.I'I:FI If there was na allernalive cholce at 1he pump
The CO2 star dasign dd nol rcelva & strang woks of confidancs — ransly scoring wall ave 4/10). Main commenis
Wara -

The drop rerminded all groupe of the Brilsh Gas fame ogyourmenl advertising

Thiz linkage did nol hews a posiiie association

Calours wers parcaivad g3 QK

Puilting 'C:02 I tha name was it by some 1o be wrong, drawing altention b the wiang hing

= Tha drop could possibly bacome & CO2 Flendy lcon— Ike Iha Kitemark symbal for quality and Integrty

The passitilty f devaloping the laga ina & general qualty marqua far CO2 efficient products was alsa ralsed by
raspandan

EﬁHEI‘Gj’lEHE another proeducts ware hioughl b be gocd |deas —anywhars there 8 chaloa such a3 cars and
res

oo oo

The inkrmatlion on the labals must be simple o undersland and praferably wilh langible compansons

e Coefiorg pesatnership
asarc ravslis — march 7333 i

Chart 10

Executive summary continued

Spokesparson

Raspandenls ane wery sceplical atﬂLﬂDr@mB&ﬂDl’lS or indiwiuals whio ITlght b 1he bast spokesperson n:-rl:-c-d]r for
binfUel, baleving Ihey all have an axe 1o grind and are conssouently nat abjesiva

Growarnmant |8 conskersd appropriabe becausa ey ara accountabie, bulare nol rusted
2clentists ara considensd o ba Iustworlhy bul ofien deralled by conflicling rasearch
MNGC's have thelrnearts in the ngnt place bul are oo evangelical and pemaps one sidad

Peaplas champlons ar madia parsanalies are mesl balievable — considersd ko b2 e most chipclive 2., Jeramiy
Clarkson, Jamie Ciiver

the coford partnership
nearch rmelic - marth T2 T

33



Carbon Labelling

Consumer Survey

e cefiord pestnership
arch rnnhts - march D0 :

Chart 11

Natural climatic cycle or manmade pollution

To the majority, the emvironmental problems facing the world are caused
through manmade pollution and with a few it is already foo far fo reverse, but
for 8 minovity the issues are the result of a natural cimatic cycle

Ohder famale

Younger mae

Ndler male
Nder male

Younger mae

e cieford FMHEMH%

hart 13
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Chart 13

D day - views depend on age

Generally, younger respondents have a more distant doomsday horizon than
older ones, which in some fosters the belief that 1t's not my problem’

nrecs of yesrs it th

SUTENTSed
years' Younger femals

Clider famale

s cofiord pestnerahip
biorkesls remarch rmstts — march 088 -

You go first — | will if you will!

A commonly held view is that the environmental problams we face are a
global issue and so the responsibilty of everyone. However, the fact that the
ikes of the USA and China are reluctant fo wholeheartedly sign up to
reaties, leads o a feeling that individual action is a waste of lime

Nder female
You look at these businessman who
70 a8 day's
ey could equall

Younger famals

s cofiord pestnerahip
ikl rmarch rmvwhts — marth D0E =
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All for one and one for alll

Another general fesling is that the emphasis to change behaviour is oo
heavily pushed onfo the individual, with not enough leadership coming from
government or councis. The blame is always perceived to be with the
individual

n they are not the worst
offenders’

CNder male

thing ia put down o us —it's

J— & the blame comes badk fo

ider famale

iokmeds rmsarch rawtis - march NNE

Chart 1%

tha oofard mnnmnM

Mare carrot and less stick

There was a genera fesling across the groups that af present the onusis on
the individual and is enforced by punitive measures whereas the balance
should change more foward incentives

! would live to do maere bu
here are anoL

t— aif they do

nt me to use these

an they should
cheaper or aven give
them away free’

doing i
make tha

Younger female

Younger femals My nefghbo
E800 for

Hn'

g & canin the

Younger male

nendly things
WS O e

x them or at lsast tax then

Younger male

Chder male

lokeeds rmsarch rowlic - march NS

Chart 14

tha ofard W‘T"EN"I‘M
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Chart 17

Meadia manipulation

Most respondents are scepfical regarding media coverage of environmental
issues, believing they are exaggerated lo sell newspapers and fill lelevision
space. A small minonty however, befieve the opposite — that the truth is
played downin the inferests of big business

Dier famale anuviranment is

Y oumger female

The b i

- probabiy s hard to belisve what you see and
read’
scaremongening
‘ el Yeunger female

Oder male
The farming industny is masaive with
masses #o hide — they don't tell us
haif the truth about it
Younger famale

tha ceford pestnership
Siodeels rmeerch rmwlis - marh 1038 L

Chart 18

It will change in a generation

Schools are seen as playing a huge part in changing perceplions about the
environment and recycling. While there would appear to be some way o go

o convince feenagers, younger children appear to be much mare
environmeniafly concerned

school. No standby’s and they say |

have to change my car. All their ba o0 bogrd”
friends are the sams’

Younger female
Qider male

Oidar female

iorkesla rmmarch rmwlis - marth PO8E

tha corfard nﬂtnmhl‘M
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tha ofard peetnerahip
anarch ranwis - marth i S

Chart 19

A hierarchy of environmental behaviour

There is a herarchy of consumer behaviowr depending on their level of
commitment to the environmental cause - their ‘green mindsef’

laggards leaders

Spend moncy

g
= Reduce driving

v coford pestnership
2 rmsarch rmwhis - march 1042 o

Cheart 20
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Hierarchy and the segments

anlockers corenisnthy posithve

conscious choossrs

-Ch;mecar
+Reduce driving

principlad
plonesrs

Chart 21

wocal
activists

It starts with recycling

The first step is recycling becaise increasingly households are being forced
fo do so by their council with, in some cases, fines for not doing so correctly.
Therefore even the faggards have to make this first step. However, recycling

still has its issues and its defracfors

Younger mals

Q : CNder female

C¥der male

On'd;'-r ."e-r:r.\s'e Youmnger female

Chart 23

tha oufard WHEMHM
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Chart 23

Then moves on to saving enargy

The next step up the environmental hierarchy is saving energy which is seen
as a relatively easy step as you will be saving money Ly saving energy.
However, not everyone has made the connection here between
environmental action and saving money

off maore oftan’

Younger female

Oldder male Qider female

tha cieford pertnership
Bkl rmnarch rmwlie - march 1038 R

Chart 24

The higher rungs of the environmental ladder

The next step beyond energy saving (step two) is more difficult fo accomplish
and is anfy really achieved by the more dedicated environmenialists — who
were deliberately excluded from this research

tha corfard peetnerahip
kel rumarch rrwlts — march 786 e
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Chart 28

e poefard petnarahip
nsarch rawlie - marth 84 )

Owverall

When asked to define cortain ervironmental terms such as sustainability, biodiversity,
carbon foolprint, renewable enargy sfc. overall the understanding is quite low.

The younger respondents had the most congistent undarstanding. Oider male
respondents were also fainy knowledgeable but older women, evan if thay were
committed environmentalists, had a fairly poor knowladge of tham.

Spontanecus verbatims are shown on the following pages

The carbon cyde is smply not understood by the majority. When it is understood it
tends to be more so by older males

e poefard petnarahip
assrds rmshic - marth 1008 )

Chart 24
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Definition - sustainability
Approximately 30% of respondents gave a definition

Younger male

Cider famale
Youngsr mals
Oider females
sustainable
Qlider female
Qider male
Younger femas Younger male
Nder female

Younger female

ONder male

Qidermals
e Ceford petnerehip
ioriesda renmarch rewh — mardh 1084 £

Chart 28

Definition — renewable enargy

Approximately 35% of respondents gave a definition

Younger female

Nder male
Younger male
Chder female
renewable
ene
Younger female 4 Younger male
Nder female
Qider male
Cider males
Chdler famale

Youmger male i ciefard peatnarahip
ik 1 rmearch rmwliz — march T3 £
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Definition — biofuel

Approximately 30% of respondents gave a definition

Cider famale
Younger mae
! x . CNder male
¥ ounger famale _
biofuel
Younger famale
Chder famale :
Oider famale
Younger female (Ndar mais i :
Youmnger feamale
Older femals Younger male

Chart 2%

tha cefard peetnership
puarch rmwlls — manch TS §

Definition — carbon footprint

Approximately 409 of respondents gave a definition

Younger femae
Yeounger mae
Nder male
Dhder female carbon footpnint
CNdler female
Ndler males
Cder female

Youmnger male

Younger femzle

Youmger mae , 3
Younger mae

e coefard pesrtnerehip
march wi rmarch N ..

Chart 30
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Definition — carbon offset

Approximately 50% of respondents gave a definition

Founger male
n Nder male
carbon offsef Youngar mals
Younger femals
Oidar female Younger male
Younger mals Younger femals

e Coefiard rmnsmnw
reh wii march T .

Definition — bicdiversity
Approximately 10% of respondents gave a definition

Cider male

Qider famale
Younger male

biadiversity

Younger female
Younger male

Nder famale

Oider male

e coefiord rwrnsrsn%
reh rrwlts — march 1

Cider famale
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Chart 3%

Definition — greenhouse gases

Approximately 80% of respondents gave a definition

. ) OVdler female
Younger mals

Cider females greenhouse Nder male

gases

Younger male Younger male
Older male

Younger male

tha oford pastnership
wmarc ravolis - manh o

Cider male

Chart 34

Understanding of greenhouse gases

While there is a superficial knowledge — prompted if not spontaneous - of the
main greenhouse gases, knowledge is scant beneath this regarding how
they affect the planet

Nder male
Qider male

Younger male
Younger male

Naer famale

e coeford pestnsrahip
smardh raruhin - manh 0E —

45



Carbon Labelling

Consumer Survey

Impressions from the definitions

Respondents attempts at defining the terms shows there is a considerable

depth of ignorance here

Sevearal issues emerge

The terms are mainky understood but at a
suparficial kvel only

They get confused, miinterpreted  and
combined

Falling under a general heading of ‘a problam’

That iz probably too large to be dealt with by
individuals!

But meeds something doing about it, by
somebody and soon

Chert 5

e coeford rwrnsrsnw

hart 34

e coeford rwrnsrsn%
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Poar knowledge of biofuels

There is high awareness of the term biofuel, but apart from a knowfedgeable
faw, the majority know little beyond this

wary economical at the momeant

ONdder female Younger mae

If's about getiing rid of petrad and

using chip oif

Nder male

fa made from wasie products
t really kinow’

Youngsr femals

I know it's eco-friendy and the Prius
tsfaa it’

Oider male Aran't there emiasions differant —
don't thay produce watar’
Younger female
N dler masle

doesn't thatharr

tha ooefiord pertnerahip

Chart 3F

Bierhusla rmuarch ranwlie - manh 7088 G ﬁ

Mo connect to the carbon cycle

The majority of respondents do not make the connection between bicfuel
and cycle. Indesd most, evidenced by thelr various responses, are clearly
unaware of the carbon cycle

I know they say it's goodfor
the enwi
know how'

Qlder female

et et 1 ofan#
IS DUR P Qon §

I g
i BL

the crops can be re grow
I'1_"|E'¥ :?-.
beyond that | really don't
know’

or aif can

If the scientists say if's better
then that’s good enor r
me —just make it che:

Younger femals
Youngser male

Chart 58

pooss its better bacause

the coeford peartnarahip
Biorkeeln pmmarch rmulic — marh P& -
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It's all a conl

There were one or two particularly cynical conspiracy theorists!

Cder male
Younger male

th cieford pertnarahip
sarch rmwtis - march D& §

Cheart 40

What affect on my car?

An instant concern among respondents is to what extent biofuel would affect
their car, both in relation fo performance and possibly engine damage

Younger famals

Oder female
Younger male

Younger famale

tha ciefard pertnarahip
nsarch rmistis — march D44 -

Younger male
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RTFO —why have we never heard of it?

Only one person in al the groups had a vague idea of what the Renewable
Transport Fuel Obligation (ATFO) was, yet nobody was aware that from April
all fuel would be blended with Biofuel To some respondents this
represented a missed opportunity for the government to publicise something
posifive, o others the fact that they hadn't, raised suspicions

y are thay only

about how good

ONder famale

Charr dll

tha Coeford peetnerahip
Sl rmeerch rmwlis - manh 1088 S

It's bound to cost more!

Thereis a universal expectation that biofuel woulkd cost mare than fossil
fuels, even though some thought it would be cheaper fo produce

bat it

Younger female

Chart ai

ta ceford p=etnerahip
iorlesln remardh ravwtis — march DM T
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Chart 43

Feedstock - source and provenance 7777

Only a few respondenis were aware of the various sources of feedstock for
biofuel, therefore liffle was known about potential risks of deforesialion, loss
of wildife etc. in other parts of the world. Given a choice, however, most
would prefer it fo be grown in this country far reasons of self sufficiency,
fransport economics and helping farmers — but nof at a price premium

¥ we can produce our own fusl then

atever ia cheapeast

Younger female tha cofard pastnership
iodeels rmsarch rmvlic - manh DME S

Chart 44

Food v fuel — haven't really thought about it!

Given the general lack of knowledge of this whole area, it is perhaps not
surprising that the majorily of respondents have not thought through the
consequences of the food v fuel issue

food or Drodrel

Younger male

G 18 TG

Youngsr mals

tha csfard partnership
aihesln rmmarch ravslic - marh P8 —
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The perfect spokesperson for biofuel ?

There is a definite hierarchy of the most objective fype of person or
organisation who should represent biofuel — although most see it as
government’s responsibility - they are simply not trusted by the majority!

Fuel Academic
campanies organisatiions

Peaoples
Champion

Ermvironmental
Crganisafion - NGO

Government Indspendent

Organisation

Chider male Older femdle Younger maie

: Younger females
ONder famale

Chart 4%

e ooefang mﬂnsl‘shM

Chart 4%

e ofarg psurnsrsh)lM
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Stimulus shown

T

| Fagiand L e Bierse [ Ergtard & maes o

e ——————— wp— —
B T4 W L P Lo BT 8 e ] e a0 8 1 90
e Py P e ree o e ey iy (L rresaes, Tor e s gy
L e R i T P

Sioteeda rmsarch rmrlic - marth THE

Chart 47

tha oiefard :ﬂtnmnM

We're aware of efficiency labels................

All respondents were aware of efficiency labels on white goods with most
using them as part of their decision making process after their prime driver of
price. However they need fo be both simple and universal fo be successful

I'm & plumber &
of notice of t

VAMOUS Maciines

DNder male

have got to be indspandentiy
1 to be befievabie’

v aifer choice and

Tha point it

et

ugh the lschmics
i that has fo be good news’
Oider famals

Price and colour come first for me —

I S ) d ol
then | might fook at efficiency

Ner fama'e

izdusia rmuars! in — marth P03

Chart 48

tha oofard pmnmhM
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Chart 4%

covenenhowever thare are some issues still with them

It was commonly agreed that having efficiency labels was better than nof
having them, but they have to be cut through manufacturer hype and expose
the true benefits

1 wark to kno

i

becaLse for &

absoluisly minim

Younger male

¥ounger male

Qider male

tha cofiard prtnarship
siarhesls rmarch revwlis - marh 1002 -

Chart 33

An efficiency label for biofuel

Once explained, the idea of an efficiency label for biofuel was seen as helpful
50 long as it explained the benefits over fossil fuels — in a clear, concise and
simple to understand way. However, the label was only thought useful
where there is a choice, if no choice exists then the need for a label
evaporates

norma petradl for example”

Younger male

iz be aware of it

Younger famale

e oofard peatnership
biwrkeols rmsarch roslts — march T e
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Chart 51

Stimulus shown

co,star

care for climate!

Siokmels rmsarch rmuhs - manch DNE

tha coford nmnmnM

Chart 43

Spontaneous reactions

At best the majoniy were indifferent to the fabel design — average score 4/10

You can't really diafice it, but it ia just

average’

Younger famals

it is — bicfuel!”

Dossn't 52y w

Youngsr male

co.star

What's the flame about? g for chimaie

Younger famale
Ttiooka more fike an award
they have waon't
Oider male

Too much life the Brifish Gas flame’

Younger male

Colours are nice and clean but it has 1 something that is
a8 BF feal fo it a

Nder female Older made

hiorkesls rmmerch rmstis - manh 1988

tha ofiord pmnsmnlrﬂ
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Stimulus shown

Possible add ons:-

% of carbon reduction
Sustainability aspects

Quality aspects — 150, DIN

% efficiency improvements
Source/origin

Website for further information
Others

Chart 53

tha coford pestnership:
awdweda raasarch rawlis - marth 1044 e

Just keep it simple!

Apart from specific items, the overwhelming request is for simple fo
understand, tangible comparisons

Lizag T0% |eas packaging
Uses 70% lass waler par e
Chider female wash Younger mae
Hedpe 1ak2 up to 14,000
lerries off the raad

Qider femals 5 Younger male

3 Oldler mala
Younger femals

tha cafard pentnerahip
awdweds rasarch raviis - marth 1044 iR

[sE
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Chart 55

Use it as a quality marque

There were several mentions of the possibilty of using the logo device as
more of a 'GO2 friendy’ ioon— like the kitemark symbol - for quanty and

integrity

Nder male

Younger famale

Younger female

e coford peatnarship
nearch rmutis — march T3 .

Chart £4

Labels — key success factors

The discussions revealed four key success
factors for any label

Eye catching — bacause it iz well designed and
digtinztive

Simple — lodging itself in peoples’ minds
Relavant — its presence improves the likelihood
of charging behaviour

Meaningful — provides information | can
rermeambsr and justify — to myself and cthers

The CO2 star labal currantly performs
poorly against all four of these criteria

e coford pestnarship
sarch rmishis — march 1088
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Cheart 37

Use of label on other things

Using the efficiency labels on other, fransport related items was thought to
be a good idea, provided they were items where choice was a key market
factor — such as cars and fyres

I can't ses how it would work on

buses or rains

Youmnger female

iWoug D good o8 Cars — i wolnd
k

mean the saissman couldn't fob you

e famale hider male

other things *

] W S0 why not
CNder famale tha coeford pestnership
Siodeeds rmmarch rmwtis - march TG e

Chart 48

Good for cars

Using the efficiency labels on cars
was felf to be useful in several ways:-

+ To help cut through sales speak
« To give an unbiased rating
+ To give a cost for that model

The graphic opposite — taken from a
Budget report in the Guardian — gives
a good example of what consumers
want. An easy to understand rating
system with costs clearly shown

e ciefard pestnership
ierkosls rmmarch rmshls — march 1084 S
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Chart &%

Ethical consumers — segmentation profile

onlockers

E7% male
ks

4% < 35
age 259 2554
21% > 65

HEABR
social g% 1
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2% DE

corwenisnty
consckous

4E% mak
S&% lemale

28% « 35
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ke
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24% DE

positive
choosers

%

40% mala
B0% lemnale

M%< 35
295 25-54
A% B5
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s
200 .2
18% DE
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principlad
plonssrs

4%

E5% male
45% famak

1% <36
6% 3E-54
28% =56

2% AR
k|
0% C2
24% DE

thva coshard m-rrnsrshM

Chart &8

wocal
actvists

4%

41% mala
5E8% Temale

0% < 36
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T
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28% DE
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Annex 4: Presentation “Biofuels research results: phase two — quantitative

research”

biofuels research results

phase two — quantitative research|

March 2008

Contents

o Introduction and background
o Sample profile

Executive summary

Results

o |z protecting the enviranment important to you

o Fuel purchasing influences

o Awareness of biofuels

o Biofuels purchasing influsnces

o Amount prepared to pay for biofusl

o Concemns about biofusl

o Awareness of media coverage

o Organisation or person most trusted

o Who is most responsible for emissions

o Agresment with statements

Coeant 2
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Introduction and background

The Cxford Partnership was commissioned by the HGCA to conduct research into consumer's
perceptions and knowledge of biofuels, their attitudes toward a COZ label, and their likely future
actions in relation to biofuel

The research methodology involved a two phase approach:-
o Focus groups to reveal the key issues and attitudes of consumers sunounding biofuels

o Quantitative research, in the form of an omnibus survey, to establish robust data on certain
key issues surrounding biofuels

Eight focus groups were conducted (4x2) in Newcastle, Birmingham, W atford and Bristol, with the
group make up covering age — younger v older, gender, and atfitude to energy saving — early
adopter v laggard (see next page)

The omnibus survey covered 586 adult car drivers

Allresearch was conducted according to the codes of conduct laid down by the Market Research
Society and the Association for Qualifative Research

This document provides the full findings from phase two, the quantitative research

tha oxford partnarship
hiolwels ressurch rasulis — muorch 2008 S

Chart 4

Sample profile — car owners

gender

famale 11 '
7% | Tale
| s

Base - 566

area

T, narth
M

tha oxford part nershM
hiafuels resaarch rasults = march 3008 .
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1ha oxford partnarship
bigluels rezsurch rasults — morch 2008 S

Chart §

Executive summary

Overall

Protecting the environment is important to all groups (82% agreeing) but is more important to females, older age
groups and those in the higher social grades
The mostimportant influsncing factors when buying fusl for cars is that itis safe for the car, followed by its
efficiency or mpg; the fact that it is environmentally frisndy and finally the car's performance
Biofuel
Cwerall awareness of biofuels is high at 249, but decreases down through the social grades — &7 % for AR's and
76% for DE's
The most influential factors in buying biofusl are that it's safe for your car followed by the fact that it's better for the
environment; it is sustainable; it's a sscure fuel supply; it helps LK farmers; it improves your car's performance; it
helps third world farmers and finally that it uses setaside land
o Ofthese factors, the one that has kast discrepancy across the groupings is ‘betber for the environment’, followed by “safe for cars’,
and the one that splits opinion most is *helps third warkdfamers’, dosely follwed by uses sel-aside land’ and ‘improves car
parformanis’
o The Eastof England andWales are the regions least likely to b influenced by the factors
o The over65's are the kast liksly age group to be influsnced
o The DE sccial groupis the group least likely to be influsnced
25% of respondents would only be willing to pay the same for bicfuel as they pay now for petrd. 219 would only
Py less and 21% mare. Within the age groups, the youngest age group are willing to pay the most, and within the
social grades the ABC1's are more likely to pay the most

the oxfard paﬂnemhw
biolwels resanrch rasults = morch 3008 .

Chart &
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Executive summary - continued

The majority of pecple (72%:) do not have any concerns with bicfuel. Amongst those that do — more likely to be
okder, in the higher social groups andin the south - the main concern is that the feedstock for bofuels could take
land otherwise usad for growing crops for food

Older age groups and those in the higher social grades are more likely to have seen or heard something about
biofusl in the madia — 6635 for the over 65's v 2996 for 17 to 24 year olds. In the main the coverage is seen as
positive (442) or neutral (37%:) with the youngest age group seeing it as particularly positive
The most trusted organisation or people to offer impartial advice on biofuel would be an independent consumer
organisation (3192 followed by an ervironmental crganisation (1795, The leasttusted is the EU (294, followed
by fuel companies (795
o Theyoungestagegroup see academic organisations as the most trustad

Cwerall, industry (38%) is seen as the most responsible sector for causing pollution, followed by rcad transport
(287%), but for the youngest age group it is road transport (37 %) that is seen as the worst polluting sector
Among the statements shown, the strongest agreement was for biofuel sourcad in this country thus helping British
farmers (21% agreement)

Observations
The results show quite a split of opinion betwaen groups. In general, males, the younger age groups and the
lower social grades are the mest indifferent to the issues and probably most disconnected, with their opposites -
females, older groups and the higher social grades - the most concemed

This suggests that a different language and a different approach is needed when talking to different groups

Chart 7

the oxford parinership
blafwsls ressarch rasubts — march 2008 R

Is protecting the environment important to you?

O —Is protecting the emvironment important to you?

Od'k
Ono
Hyes

& @ B Boob B % <
& “i > «,\:»:ﬁ."::‘_gg;n‘;gs: & ROOF S

Chort &

the axford parlnErs.h‘iM
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Chert §

Fuel purchasing influences

O — How likely are thase factors to infiuence your decision to buy fudl for your car 7

B Not at all likely
O Nat . likely

O Neither

oG likely

|V, likely

tha oxford partnarship
biafuels resanrch rasults — morch 2008 T e

Chant 10

Fuel purchasing influences - splits
O — How likely are thase factors to infiuence your decision to buy fudl for your car 7

Efficiency or number of miles to the gallon

ENot at all likely
OMNot v. likely
OMNeither
OF. likely
1 (mV. likely

Average =134
Wihare v ksl =2 and
not st ol kel - -2

F a@a  qlal i oded oI 2
& SR PO0T NG

tha oxford partnarship
biofusls ressarch rasults - march 2008 panialtyst
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Fuel purchasing influences - splits

O — How lialy are these factors to influance your decision to buy fusl for your car 7

Safe for Vour car

H Not at all likely
O Notv. likely

O Neither

OF. likely

. BV likely

A verage = 1.44
Where v. ilhely =22 and
ot at il ik = -2

A E S o S
R

the oxford partners

biofusls resaarch rasulis — march 2008

Chari 11

Fuel purchasing influences - splits

O — How likely are thase factors to influence your dedision to buy fud for your car ?

Environmentally fiendy

>4 |H Not at all likely
O Notv. likely
O Neither
OF. likely
mV. likely
Average = 1.04
Where v, ikely =2 and

ot at il el - -2

d 8@ qdal hodob &
& & BN #o0E g

the oxfard partners

biafwels resenrch rasulis — march 2008

Chari 12
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Fuel purchasing influences - splits

0 — How likely are these faciors to infiluence your decision to buy fuel for your car ?

Car's performance

W Mot at all likely
OMot v. likely
ONeither

OF. likely

mV. likely

iy Average = 0.87

F  wa®  alaphodohex &
& G AP P00 08

biofuels resanrch resulis — morch 2008

Whera v el =2 and
not at off kel = -2

tha axford partners

Chan 13
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Awareness of biofuels

0 — Have you ever heard of bicfuels?

biofuels resanrch resulis — morch 2008

Ono
myes

Chart 14

tha oxford part nErsM
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Chert 15

Biofuel purchasing influences

QO — How likely are these factors to influence your decision to buy biofuel for your car?

B Not at all likely
O Notv. likely

O Meither

O likely

B V. likely

tha oxfard partnership
bialuels resaurch results — march 3008 e

Chert 16

Biofuel purchasing influences
0 — How likely are these factors to influence your dedision to buy biofuel for your car?

Better for the environment. safer. cleaner and less polluting

1 [mNot at all likely
O Notv. likely

O Neither

OF. likely

| | EV. likely

Average = 1.25
Where v, ikely =2 and
not at il kel = -2

O O S  1 & ®
<7 &S R WO G

tha oxfard partnarship
biofuels ressurch rasults ~ march 3008 Gkttt
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Biofuel purchasing influences

Q — How lkely are these faciors to infivence your decision to buy biofuel for your car?

Ii's sustainable and renewable, fossil fuels will un out

1 (W Not at all likely
O Mot v. likely
O Neither
OF. likely
mVv. likely

Average = 1.20
Where v [kefy =2 and
not &t il kel = -2

& 2 2 L * & ©
& GBI P00 S

bigluels resanrch rasulis ~ morch 2008

the oxford partners
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Chan 17

Biofuel purchasing influences
0 — How likely are thesa factors to inflvence your decision to buy bioiuel for your car?

It helps to support farmers in the UK

4 (H Not at all likely
OMNotv. likely

O Meither

OF. likely

V. likely

Average=1.12
Where 1. ksl =+ 2 and
not &t ol el - -2

I E S SIF S
<& 6}\’26@ AV el o' & ® <~¢6“§§

bigluels resanrch rasults — morch 28
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Biotuel purchasing influences

0 — How likely are these factors to influence your decision to buy Boluel for your car?

It helps to support farmers in developing countries

W Not at all likely
{ | Notv. likely

O Meither

OF. likely

mV. likely

" Average = 0.84
Where v, ialy =2 and
ot o ol kel = -2

the oxford partners|

bigluels ressnrch rasults — morch 2008

Chan 19

Biofuel purchasing influences
0 — How likely are these factors to influence your decision to buy Bofuel for your car?

Uses land in the UK that would otherwise be set-aside

[l

B Mot at all likely
O Not v. likely

O Meither

OF. likely

V. likely

Average = 067
o Where v likely =22 and
not at &l kel = -2

d 200 aaledehed SGF =
& S M PO SF

binfwels resenrch rasults - morch 2008

Chan 20
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Biofuel purchasing influences
O — How likely are thess faciors to influence your dedision to buy biotuel for your car?

Produced in the UK so it gives us a secure fuel supply

{ | Mot at all likely
O Mot v. likely
O Neither
OF. likely
mV. likely

Average = 1.15
Whera . iy =.2 and
nat at ol likely = -2

v

> e DR PDer “ &
& & e PR ahE

bislwels rezanrch rasulis — morch 2008

1ha oxford partners
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Chsrt 21

Biofuel purchasing influences

0 - How likaly are these factors to influence your dacision to buy biofuel for your car?

It is safe fo use in your car

W Mot at all likely
O Mot v. likely
O Meither
OF. likely
1 (mV. likely

Alferage =130
Whera . iisly =.2 and
nat at il likely - -2

@ A8 Balh e et LW
& B 4%.";:.:%53?&@' W og od‘@'\‘fdp

bialwels resanrch rasulis - morch 2008
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Biofuel purchasing influences

Q— How likely are these factors to influence your dedision to buy biofuel for your car?

It improves your cars formance

H Mot at all likely
OMotv. likely

O Meither

OF. likely

V. likely

| Average = 0.7
Where v, sl =2 and
ot af i kel = -2

B N0
SIS

B o x & ;
R 008 s

bioluels resenrch rasalis — morch 2008

Chari 23

he oxford parlnersh‘im

Biofuel purchasing influences — indexed against total

Q— How likely are these faciors to influence your dedision to buy biofuel for your car?

Cheri 24
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Biofuel purchasing influences — statemants ability to influence usage by region

0 — How likely are these faciors to

influence your decision to buy bickuel for your car?

Total | 107

North East |
North West |
Yorkshire and The Humber |
East Midlands |
West Midlands |
East of England
Lundon
Scuth East |
Scuth West |
Wales |
Scotland |

biofus

saorch rasults

morch 2008

1.16
116

1.08

107

002
083
1.08
1.14
1.19
084

0.a7

Chasrt 29

1he oxford paﬂneﬁh%

Biofuel purchasing influences — statements ability to influence usage by age

Q- How

vely are these faciors to influence your decision to buy biolel for your car?

o | .7

17-24

biolus

0.0

1.05

morch 2008

110

114

113

Chan 26

1ha oxford psrlnelshM
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Biofuel purchasing influences — statements ability to influence usage by social grade

0 — How likely are these factors to

ke )

biolwels r

sanrch rasulis

influence your degision to buy bioliel for your car?

muorch 3008

Cher 27

114

tha oxford part nershm

Amount prepared to pay for biofuel

Q—If alitre of unleaded petral for your car cost £1.05, what would you be prepared o pay fo

Don't know
126p plus
115p-125p
106p-114p
105p - same
95p-104p
85p-8dp
75p-8dp

UptoT5p

ralire of biofuel 7

| 35%

| —rr

_:| 4%

] —11

| —T

| — T

_:I 4% Average - £1.00

_:7% less than unleaded

4 same as unleaded
 18% more than unleaded

bifusts resaareh results = march 2008

Chari 28

-31%
— 35%
-21%

the axford parl nershm
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Amount prepared to pay for biofuel - splits

0 — If a litre of unleaded petrol for your car cost £1.05, what would you be prepared to pay for a fitre of bicfual 7

£1.09

£1.05
£1.09 £1.03 £1.02

£1.00
1L - 4099 .99 £0,
: c0.97
0.
bgs

- - 4 B £
<& EF(Y eyt E P OO S8

£1.04

the oxfard partners|

o

biofwsls ressorch rasubis — morch 2008

Chant 2¢

Concerns about biofuel

Q- Do you have any concerns about i

el B 74 %[ GE%
7 2o 7 4% e 73“?2%?-1% 65%| E’%mw% L. Od'k

ono
Hyes

TE%|

the oxford partnars|
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Concerns about biofuel
Q— What concerns do you have? Bass— Those

with concerns

Chan 31

Taking land from food

] 24%

Destr oying forests |
Bad for cars

Not good for environment

Tooexpensive

Increase food price ]
More info needed |
Destroying wildlife |
Unsustainable |
Insufficient land |

Taking too much land

—
4%
1%
———J10%
9%
9%
5%

4%

4%

4%

bighwels ra:

rasults — march 3008

1ha oxford paﬂnelsh}i%

Awareness of media coverage of biofuel

0 —Have you sean or heard anything in the media about biofuels in the last six moniths of so 7

Chan 32

biglwels resaorch rasults — morch 2008

Ono
B yes

1he oxford paﬂnelsw
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Media coverage — positive, negative or neutral

0 - Generally speatingwould you say the coverage has been positve, negative or neulral ? Base - Those having seen

or heard someaihing

bioluels resanrch rasults - morch 2008

OFK

B Negative
O Neutral
B Positive

the oxford partners|

Chan 33

2

Organisation or person most trusted

0 - Which of the following organisations would you trust the most to give you impartial adiice on bicfuel ?
Independent consumer |312%
RELETE Y%
organisation

Environmental organisation

Academic institution
Peoples champion
Gover nment

Fuel companies

EU

—
—
—
—
7%

[]2%

biolusds resaurch rasults — morch 2008
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Carbon Labelling
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Chart 33

Organisation or persen most trusted - splits

Q- Which of the following organisations would you trust the most to give you impartial advice on biofuel ?

u Incependem org
W Emwlranimertal oy
§ |0 Acacemicorg

O Peaple's champlon
W Government
OFel Cds

mEU

@At aboal o x D8
& G GBS POOF gs

1he axford parlnemhi‘pﬂ
biofuwels ressarch resulis - march 2008 i

Chert 3t

Maost responsible for emissions

Q—Who do you think is most responsible for cont

¢ to greenhouse gases or climate change 7

oK

O Industry

B Electricity production
O Air travel

H Road transport

tha axford parlnelsM
biolweds resanrch rasults — march 2008 "
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Chart 37

Agreement with statements

0 — How much do you agree or dsagroe with the following statements?

Average
Whero aF oo strongy =+
and dsag oo srongy =-2

M Disagree strongly
O Disagree slightly
O Meither

O Agree slightly

W Agree strongly

tha oxford partnership
biglwels resaurch rasulis - morch 2008 A e

Chari 38

Agreement with statements - splits
O — How much do you agree or dsagree with the following statemants?

My effioris at being environmentally friendy seem pointless when couniries
such as China & the US are reluctant to do anything about it

Average = 0.65
Whsare agres strongly =+ 2
and dizagres strongy =-2

i *
& S PR $O0F &S

he axford parlnerer
biolueds resanrch rasults — morch 2008 et R
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Agreement with statements - splits

O — How much do you agree or disagree with the following statements?

If the government showed more signs of being serious about
the environment then so would |

W Disagree strongly

_ | |0 Disagree slightly
| |m Neither

O Agree slightly

W Agree strongly

Average = 0.98
Where agree stiongly me 2
and dis agres sirongly =-2

bioluels resanrch rasulis — morch 2008

Chari 3%

1ha axfard part HEEM

Agreement with statements - splits

O — How much do you agres or disagree with the following statemenis?

It is becoming more important to me that the things [ buy
are produced ethically rather than just fo the lowest price

B Disagree strongly
1 |0 Disagree slightly
O Neit her

O Agree slightly

W Agree strongly

Average = 0.95
Where agres strongly =+ 2
and dis agres strongly =-2

&* ﬁ& RS oo
&
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Consumer Survey

Agreement with statements - splits

Q— How much do you agree or disagree with the fallowing statements?

The best source of biofuel would be from a crop grown in this
country and therefore helping British farmers

O Disagree slightly
O Meither

Average = 1.24
Where agres atnongly =+2
ang dis agres siron gy =-2

LY &
& S5 .??,:%%s?”go‘ PO (@:g\g;%‘

tha oxford partnarship
biglusls resanrch rasults — morch 3008 B
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